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Education

2021		French Habilitation to Supervise Research Projects (HDR)
			Université de Lille, France 

2015 		Qualification aux fonctions de Maître de Conférence (France)

2013		French Doctorate (PhD) in Management Sciences
			Université de Lille, France 			
With honors 

2009		Master in Marketing Research
			Université de Lille, France 
With honors 

1997		Business Engineering (5 years)
		Université catholique de Louvain, Belgium
			With honors

Other Training

2020		Certificate « Improving your Online Course »
			Quality Matters, United States


Work History/Experience

2026-present	Independent Marketing Scholar

2017-2026	Associate Professor, TBS Education, 
			Casablanca Campus, Morocco

1998-2017	Independent lecturer 

Research Interests

Examining consumer behaviors, with a dedicated focus on development challenges. Specifically, research examines (1) consumer responses to sustainable innovation in the retail industry and (2) consumer and microentrepreneur practices and strategies in subsistence marketplaces; and (3) the societal implications associated with these advancements.



Publications

Articles

Bennett, A., Chan, S., Gallage, S., Godefroit-Winkel, D., Venugopal, S. and Viswanathan, M. (2026) “Addressing Affective Barriers through Transformative Services in Subsistence Marketplaces” Journal of Public Policy and Marketing (ABS 3). 

Gordon-Wilson, S. and Godefroit-Winkel, D. (2024) “Consumer Agency in Sustainable Consumption Behaviour and Environmentally Imposed Constraints: A Multi‐Level Approach,” Business Strategy and the Environment, 33, 8, 7942-7959 (ABS 3)

Godefroit-Winkel, D., Schill, M. and Hogg, M. K. (2023) “Consumer Wisdom and Well-Being investigated via Intergenerational Interactions,” Journal of Marketing Management, 39, 15-16, 1502-1532 (ABS 2)

Godefroit-Winkel, D. and Peñaloza, L. (2023) "The Ethics of Freedom in Consumption: An Ethnographic Account of the Social Dimensions of Supermarket Shopping for Moroccan Women," Journal of Business Ethics (FT50)

Godefroit-Winkel, D. (2022) "An Institutional Perspective on Climate Change, Markets, and Consumption across Three Countries," Markets, Globalization & Development Review, 7, 4. 
	available at: https://digitalcommons.uri.edu/mgdr/vol7/iss4/4/

Godefroit-Winkel, D. (2022) “A Commentary on the Dynamics of the Local and the Global, and the Representations of Minorities in Mediascapes,” Markets, Globalization & Development Review, 7, 2 
available at: https://digitalcommons.uri.edu/mgdr/vol7/iss2/5/

Godefroit-Winkel, D., Schill, M. et Diop-Sall, F. (2022) “Does Environmental Corporate Social Responsibility increase loyalty?” International Journal of Retail & Distribution Management, 50, 4, 417-436 (ABS 2)

Schill, M., et Godefroit-Winkel, D. (2022) “Consumer Responses to Environmental Corporate Social Responsibility and Luxury,” Journal of Services Marketing, 36, 4, 769-780 (ABS 2)

Bonsu, S. K. et Godefroit-Winkel, D. (2021) “Representing Africa in the ‘Coming to America’ films,” Markets, Globalization & Development Review, 6, 1, available at: https://digitalcommons.uri.edu/mgdr/vol6/iss1/4

Schill, M., Godefroit-Winkel, D. et Üçok-Hughes, M. (2021), “A Country-of-Origin Perspective on Climate Change Actions: Evidence from France, Morocco, and the United States,” Journal of International Marketing, 29, 1, 23-38 (ABS 3)

Godefroit-Winkel, D., Schill, M., Longo, C. et Chour, M. (2020), “Building City Identities: A Consumer Perspective,” Markets, Globalization & Development Review, 5, 2, available at: https://digitalcommons.uri.edu/mgdr/vol5/iss2/4

Godefroit-Winkel, D. et Peñaloza, L. (2020), “Women’s Empowerment at the Moroccan Supermarket: An Ethnographic Account of Achieved Capabilities and Altered Social Relations in an Emerging Retail Servicescape,” Journal of Macromarketing, 4, 1, 492-509 (ABS 2)

Schill, M., Godefroit-Winkel, D. et Hogg, M. K. (2020), “Young Children’s Consumer Agency: The Case of French Children and Recycling,” Journal of Business Research, 110, 292-305 (ABS 3)

Schill, M., Godefroit-Winkel, D., Diallo, M. F. et Barbarossa, C. (2019), “Consumers’ Intentions to Purchase Smart Home Objects: Do Environmental Issues Matter?” Ecological Economics, 161, 176-185 (ABS 3)

Schill, M. et Godefroit-Winkel, D. (2019), “Consumer Segments in the Smart Environmental Objects Market,” Journal of Consumer Marketing, 36, 2, 317-327 (ABS 1)

Godefroit-Winkel, D., Schill, M. et Hogg, M. K. (2019), “The Interplay of Emotions and Consumption in the Relational Identity Trajectories of Grandmothers with their Grandchildren,” European Journal of Marketing, 53, 2, 164-194 (ABS 3)

Djelassi, S., Godefroit-Winkel, D., et Diallo, M. F. (2018), “Does the Culture affect the Relationship among Utilitarian and non-Utilitarian Values, Satisfaction and Loyalty to Shopping Centres? Evidence from Two Maghreb Countries,” International Journal of Retail & Distribution Management, 46, 11/12, 1153-1169 (ABS 2)

Godefroit-Winkel, D. (2018), “Developing Shopping Abilities to Empower: An Ethnography of Moroccan Women in Supermarkets,” Markets, Globalization and Development Review, 3, 2, 2, 1-32. Available at: https://digitalcommons.uri.edu/mgdr/vol3/iss2/2

Diallo, M. F., Diop-Sall, F., Djelassi, S. et Godefroit-Winkel, D. (2018), “How Shopping Mall Service Quality Affects Customer Loyalty Across Developing African Countries: The Moderation of the Cultural Context,” Journal of International Marketing, 20, 10, 1-16 (ABS 3)
   
Schill, M., Lethielleux, L., Godefroit-Winkel, D. et Combes-Joret, M. (2018), “Action de l'Entreprise dans la Lutte contre le Réchauffement Climatique : Effets sur l'Identification Organisationnelle et l'Engagement Organisationnel des Salariés”, Revue de Gestion des Ressources Humaines, 2, 3-18 

Figueiredo, B., Chelekis J., DeBerry-Spence B., Firat, F. A., Ger G., Godefroit-Winkel D., Kravets O., Moisander J., Nuttavuthisit K., Peñaloza L., et Tadajewski M. (2014), “Developing Markets? Understanding the Role of Markets and Development at the Intersection of Macromarketing and Transformative Consumer Research (TCR)”, Journal of Macromarketing, 35, 2, 257-27 (ABS 2)


Chapters in Books

Godefroit-Winkel, D. (2025), “Sustainability and Greening of Retailing,” in Camal Gallouj and Faiz Gallouj eds., Elgar Encyclopedia of Retailing, Edward Elgar Publishing.

Bonsu, S. and Godefroit-Winkel, D. (2025), “Death Becomes Bowie – Life, Death and Identity of David (Jones) Bowie”, in A. Ruvio and R. Belk eds., The Routledge Handbook of Identity and Consumption, Routledge.

Godefroit-Winkel, D. and Winkel M. (2018), “Rethinking Industrial Marketing from a Cultural Perspective: A Spanish Steel Mill in Morocco after the 2008 Crisis,” in Diallo M.F. and Kaswengi J. eds., In Times of Crisis: Perspectives and Challenges of the 21st Century, Nova Science Publishers.

Bonsu, S. K. et Godefroit-Winkel, D. (2016), “Guinness in Africa: Contemporary Branding at the Base of the Pyramid” in Dall’omo Riley F., Singh J. et Blankson Ch. eds., The Routledge Companion to Contemporary Brand Management, Routledge.

Godefroit-Winkel, D. et Bonsu S. K. (2014), “Repenser les Stratégies Globales dans une Perspective Culturelle”, in Collin Lachaud I. ed. Repenser le Commerce, Vers une Perspective Socio-Culturelle de la Distribution, EMS.

Conferences 

Godefroit-Winkel, D. (2026), “Status in motion: Traditions, caftans and status signaling in wedding ceremonies,” competitive paper, Consumer Culture Theory 2026, Kyoto, June 30-July 3

Bennett, A. Chan, S., Gallage, S., Godefroit-Winkel, D., Venugopal, S. and Viswanathan, M. (2026), “Challenges for subsistence consumers seeking transformative social services,” AMA Marketing and Public Policy Conference, Ottawa, Ontario, May 16-18.

Godefroit-Winkel, D. and Gordon-Wilson, S. (2025), “An examination of the drivers of water conservation engagement,” AMS, Dijon, July 2-4. 

Bennett, A. Chan, S. Gallage, S. Godefroit-Winkel, D., Venugopal, S. and Viswanathan, M. (2025), “A bottom-up approach to social services in subsistence marketplaces,” Transformative Consumer Research Conference, Washington DC, June 12-15.

Godefroit-Winkel, D. and Bennett, A. (2025), “Coopetition in subsistence marketplaces” Fourth Subsistence Marketplaces Bottom-Up Immersion Conference, Puebla, Mexico, June 6-10

Godefroit-Winkel, D. and Bennett, A. (2023), “Selling snail soup: An investigation of coopetition in a Moroccan subsistence marketplace,” AMA Marketing and Public Policy Conference, Arlington, Virginia, June 8-10

Godefroit-Winkel, D. and Valette Florence, P. (2023), “Understanding consumer wisdom in stores: The mediating effects of climate change actions and store luxury,” 9e Journée de Recherche en Marketing du Grand Est, Namur, Belgium, March 31

Godefroit-Winkel, D., Chakrabarti, R. and Duncan, R. (2022), “A Study of Agency and Strategic Envisioning among Mountain Women in Morocco,” Virtual Subsistence Marketplaces Conference, Loyola Marymount University, Los Angeles on Zoom, June 3-4.

Godefroit-Winkel, D., Schill, M. and Hogg, M. K. (2020), “Wisdom Examined via a Qualitative Investigation of the Bathing Rituals of Ageing Moroccan Women and their Granddaughters,” NA – Advances in Consumer Research, Special session, “Shining a Light on Female Power: Women’s Experiences of Transcending Ageing,” Paris on Zoom, October 1-4.  

Godefroit-Winkel, D. (2020), “Selling Snail Soup to Build the Family: The Tensions of Micro Entrepreneur Women in Casablanca,” Virtual Subsistence Marketplaces Conference, Loyola Marymount University, Los Angeles on Zoom, May 31-Juin 1. 

Godefroit-Winkel, D., Diop-Sall, F. et Schill, M. (2019), “Écologie, Émotions et Attitude envers le Supermarché au Maroc et au Sénégal: Effet Modérateur du Contexte Culturel,” Journée de Recherche en Marketing sur les Pays d’Afrique, Lille, November 28.  

Godefroit-Winkel, D. et Schill, M. (2019), “Wisdom and Family Identities in Relational Exchanges: A Qualitative Investigation among Moroccan Grandmothers,” NA – Advances in Consumer Research, Atlanta, Georgia, October 17-20. 

Godefroit-Winkel, D., Diallo, M. F. et Djelassi, S. (2019), “Shopping Mall Values, Customer Satisfaction and Loyalty: The Moderation of Education Level in Morocco,” Association for Marketing Science Annual Conference, Vancouver, Canada, May 29-31.

Schill, M., Godefroit-Winkel, D., Odou, Ph. et Schiffler, F. (2019), “Représentations Mentales et Réactions Affectives Liées au Changement Climatique: Impact sur les Intentions d’Agir,” Association Française du Marketing, 35ème congrès international, Le Havre, France, May 15-17

Godefroit-Winkel, D., Peñaloza L. et Bonsu S. K. (2018), “Shopping for Freedom: Moroccan women’s experience in supermarkets,” NA – Advances in Consumer Research, Dallas, Texas, October 14-18.

Godefroit-Winkel, D. et Peñaloza L. (2018), “Women’s Empowerment in Shopping: A Qualitative Investigation,” 14th ACR Gender Marketing and Consumer Behavior, Dallas, Texas, October 9-11

Bonsu, S. K. et Godefroit-Winkel D. (2018), “The Re-resurrection of David Bowie: Death and Immortality in Contemporary Society,” Consumer Culture Theory Conference, Odense, Denmark, Juin 28-July 1.

Schill, M. et Godefroit-Winkel D. (2017), “Identifier les Images Perçues d’une Ville; Les Images de Casablanca à travers une Typologie de ses Étudiants,” 1ere Journée de Recherche sur les Pays Africains, Lille, November 30.

Godefroit-Winkel D., Diallo M. F. et Djelassi S. (2017), “Effects of Perceived Value of a Shopping Mall: Evidence from Morocco”, International Business and Consumer Research Conference, Marrakech, Maroc, April 24-27 

Godefroit-Winkel, D. et Schill, M. (2016), “Shared Happiness and Relational Identities among French Grandmothers and Grandchildren”, NA - Advances in Consumer Research, 44, pages 458-459, ISSN: 0098-9258

Godefroit-Winkel, D. (2016), “Elderly Women and Honor Construction in Moroccan Families”, The International Society of Markets and Development, 14th Biennal Conference, Lima, Peru, August 9-11 

Bonsu, S. K., Godefroit-Winkel D. et Chelariu Ch. (2016), “Purchasing Guilt: Conceptualization and Propositions for Future Research”, Academy of Marketing Science, 19th World Marketing Congress, Paris, France, July, 19-23 

Godefroit-Winkel D. et Schill M. (2016), “How Elderly Consumers Negotiate Identities in their Families? A Multisited Investigation among French and Moroccan Grandmothers”, competitive paper, Consumer Culture Theory Conference, Lille, France, July 6 – 9 

Godefroit-Winkel D. et Bonsu S. K. (2016), “Contemporary Branding in Africa: The Guinness Story”, competitive paper, Consumer Culture Theory Conference, Lille, France, July 6 – 9 

Schill, M., Godefroit-Winkel D. et Bonsu S. K. (2016), “Cultural (re)Production across Generations: Family Heritage and the Market”, Poster Session, Consumer Culture Theory Conference, Lille, France, July 6 - 9.

Djelassi, S, Godefroit-Winkel D. et Diallo M. F. (2016), “Value Perception of Innovative Shopping Malls : Evidence from Two Maghreb Countries”, Forum Innovation VII, RRI, Cité des Sciences et de l’Industrie, Paris, France, July 9-11.

Godefroit-Winkel, D. et Bonsu S. K. (2015), “Conceptualizing Consumer Freedom: Liberating Shopping Practices among Moroccan Women”, AP - Asia-Pacific Advances in Consumer Research Volume 11, eds. Echo Wen Wan and Meng Zhang, Duluth, MN: Association for Consumer Research

Schill, M. et Godefroit-Winkel, D. (2015), “Consommation dans les Liens entre Grands-Parents et Petits-Enfants, une Étude Qualitative en France et au Maroc”, 14ièmes Journées Normandes de la Recherche sur la Consommation, Angers, France, November 26-27 

Diallo, M. F., Djelassi S. et Godefroit-Winkel, D. (2015), “The Influence of Non-Utilitarian Shopping values on Customer Loyalty to the Shopping Mall: Evidence from Morocco and Tunisia”, 18ième Colloque International Etienne Thil, Paris, France, October 14-16 

Diallo, M. F., Godefroit-Winkel D., Diop-Sall F. and Djelassi S. (2015), “Qualité de Service et Fidélité au Centre Commercial: Une Recherche Multi-Site en Milieu Africain”, 31ième Congrès de l’Association Française du Marketing, Session Spéciale, Marrakech, Morocco, May 21-23 

Godefroit-Winkel, D. et Fosse-Gomez M.-H. (2014), “The Changes of Meanings over Life Stages: Caftans as Expressions of Moroccan Women’s Identities”, NA - Advances in Consumer Research Volume 42, eds. June Cotte and Stacy Wood, Duluth, MN: Association for Consumer Research, pages: 493-493, ISSN: 0098-9258

Godefroit-Winkel, D. et Regany F. (2013), “Quelles Compétences pour Naviguer dans un Nouveau Contexte de Consommation? Une Recherche Multisite sur le Shopping en Supermarché”, 29ième Congrès de l’Association Française du Marketing, Session Spéciale, La Rochelle, France, May 16-17 

Godefroit-Winkel, D. et Bonsu S. K. (2013), “Shopping as Freedom”, Anthropology of 
Markets and Consumption, University of California, Irvine, Irvine, California, United States, March 7 - 9.

Godefroit-Winkel, D., Fosse-Gomez M.-H. et Özçağlar-Toulouse N. (2012), “Globalization in the Less Affluent World: Moroccan Consumers' Acculturation to Global Consumer Culture in Their Homeland”, NA - Advances in Consumer Research Volume 40, eds. Zeynep Gürhan-Canli, Cele Otnes, and Rui (Juliet) Zhu, Duluth, MN: Association for Consumer Research, Pages: 454-461, ISSN: 0098-9258
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Godefroit-Winkel, D. et Fosse-Gomez M.-H. (2011), “Acquisition de la Culture de Consommation Globale par les Femmes Marocaines”, 10ièmes Journées Normandes de Recherche sur la communication, Rouen, France, November 17-18 

Case Studies

Sénéchal, S., and Godefroit-Winkel, D. (2026) “The Boycott of Central Danone in Morocco : Building Marketing Strategies in a Polarized World”, CCMP, M2298

Sénéchal, S., Moqaddem-Sénéchal, A. and Godefroit-Winkel, D. (2020) “La Vache Qui Rit 4.0: Marketing international et RSE”, CCMP, M2093 
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Godefroit-Winkel, D. (2025), “Unpacking the Retail Consumer Behavior in Africa,” Nanyang Technological University, Center for African Studies, Singapore, February 21.

Godefroit-Winkel, D. (2023), “Exploring Consumer Wisdom and Attitudes towards premium Fashions Stores through the Mediating effects of Climate Change Actions and Luxury,” IDRAC Business School, December.

Godefroit-Winkel, D. (2023), “The journey of an FT50 paper,” Le Mans Université, France, June 20.

Godefroit-Winkel, D. (2023), “Culture and advertising, A focus on emerging countries,” Queen Mary University, London, March 21.

Godefroit-Winkel, D. (2022), “Le supermarché sert-il seulement à faire ses courses?,” Semaine des Humanités, TBS Business School, November 8.  

Godefroit-Winkel, D. (2022), “Research Workshop,” Université Cheikh Anta Diop, Dakar, Senegal, September 9.

Godefroit-Winkel, D. (2021), “Etudes quantitatives, méthodes de collecte et analyse de données,” Université Hassan II, Maroc, December 23.  

Godefroit-Winkel, D. (2021), “How do we respond to climate change actions taken at the country level, company level or supermarket level?” Semaine des Humanités, TBS Business School, November 2.  

Godefroit-Winkel, D. (2021), “Etudes qualitatives, méthodes de collecte et analyse de données,” Université Hassan II, Morocco, Octobre 27.  

Godefroit-Winkel, D. (2021), “Une perspective marketing sur les actions de lutte contre le changement climatique,” Université Hassan II, Morocco, May 28.  

Godefroit-Winkel, D. (2021), “Construire une Recherche en Sciences de Gestion sur le Changement Climatique,” Open Class, TBS Business School online, April 13.    https://www.youtube.com/watch?v=j_Xigj6r9_w 

Godefroit-Winkel, D. et Sebti, Gh. (2020), “Développement Durable et Entreprises Marocaines,” Assises Nationales Étudiantes du Développement Durable, TBS Business School, November 9. https://www.youtube.com/watch?v=gFnZFtofjuo 

Godefroit-Winkel, D. and Peñaloza, L. (2019), “Identities in Transition: An Ethnographic Investigation among Moroccan Women in the Supermarket,” 2nd Annual Interdisciplinary Summer School in Maroc, Hans Seidel Foundation and Practical Wisdom Society, Casablanca, Maroc, October 7-12.

Hogg, M. K., Godefroit-Winkel, D., and Schill, M. (2019), “The Interplay of Emotions and Consumption in the Relational Identity Trajectories of Grandmothers with their Grandchildren,” Grandparenting Conference, Aalborg University, Aalborg, Denmark, September 5-6.

Hogg, M. K., Godefroit-Winkel, D., and Schill, M. (2019), “The Interplay of Emotions and Consumption in the Relational Identity Trajectories of Grandmothers with their Grandchildren through the Lens of a Study of French Families,” University of Exeter Business School Research Seminar, Plenary, Exeter, Great Britain, March.

Godefroit-Winkel, D. (2018), “Research Workshop,” Université Cheikh Anta Diop, Dakar, Senegal, November.

Hogg, M. K., Godefroit-Winkel, D., and Schill, M. (2018), “Contemporary Intergenerational Relationships and Consumption: Through the Lens of a Study of French Families,” Edinburgh University Business School PhD Workshop, Opening Session, Plenary, Edinburgh, Great Britain, November 2.

Sadiki A., Schill M. and Godefroit-Winkel D. (2016), “Les Entreprises et la Lutte contre le Réchauffement Climatique au Maroc: Engagement et Perceptions des Employés,” Conférence des Présidents d’Universités, 22nd Conference of the Parties (COP22) to the UN Framework Convention on Climate Change (UNFCCC), Marrakech, Morocco, November 7-16. 

Godefroit-Winkel, D. (2016), “Développement de l’Enseignement Supérieur, R&D et Innovation,” Atelier Action, Wilaya de la Région de Casablanca-Settat, Casablanca, Morocco, June 16. 

Godefroit-Winkel, D. (2016), “La Consommation des Ménages,” Table Ronde, Wafasalaf, Casablanca, Morocco, May 24.

Godefroit-Winkel, D. and Benslimane A. (2016), “L’Image de Casablanca vue par ses Etudiants: Une Etude Quantitative”, Marketing Territorial, Ville de Casablanca: Quel Marketing pour la Metropole?, Université Hassan II Casablanca, Morocco, May 16. 

Godefroit-Winkel, D. (2014), “Méthodologie de Publication et de Communication Scientifique”, Université Hassan II, Casablanca, Morocco, September 24.

Godefroit-Winkel, D. (2014), “La voix de la Femme Marocaine, se Faire Entendre en Famille et dans la Société”, Harmony & Mobility Consulting, Casablanca, Morocco, February 18. 
	
Invited Professor - Research collaboration

2026 	Nanyang Technological University, Singapore, February, 2 weeks
2025	Nanyang Technological University, Singapore, February, 3 weeks 
2024	Nanyang Technological University, Singapore, February, 3 weeks 




Teaching Experience


2026-2027	ESSEC, Africa Campus, Morocco (face to face)
International Marketing (15h) – Master’s in international development (in English)
Strategic Marketing (24h) – Bachelor (in English)
Introduction to Marketing (24h) – Bachelor (in English)

	TBS Education, Toulouse, France (face to face)
	     Research Methods (6h) – Master (in English)
	     Pitching your research (12h) – DBA (in English)

2025-2026	TBS Education, Casablanca, Morocco (face to face)
Sustainable Development (15h) – Bachelor (en Français)
Research Project (30h) – Bachelor (in English)
Advanced Research Methods (15h) – Master en Marketing (en Français)
Analyse qualitative (2h) – Master en Marketing (en Français)

	TBS Education, Toulouse, France (online)
	Business Marketing (30h) – Master’s (in English, synchronous & synchronous)
	Pitching your research (12h) – DBA (in English, synchronous)
	Marketing Strategic Development (30h) – Global EMBA (in English)

	Université de Lille, France (face to face)
	International Marketing (21h) – Master (en Français)

Teaching Portfolio 

Culture et Consommation (12h) – Master en Marketing (Université de Lille, France) (en Français)
Études qualitatives (24h) – Master en Marketing (IHEES, Université Hassan II, Maroc) (en Français)
Études quantitatives (24h) – Master en Marketing (IHEES, ESCA, Université Hassan II, Maroc) (en Français)
Marketing interculturel (15h) – Master en Marketing (Université de Lille, France) (en Français)
Marketing international (24h) – Master en Marketing (Université de Lille, France ; & École Supérieure Algérienne des Affaires, Algérie) (en Français)
Négociation internationale (20h) – Master en Marketing (Ecole Supérieure Algérienne des Affaires, Algérie) (en Français)
Organizational Behavior (24h) – Bachelor (Université de Lille, France) (in English)
Research practice (40h) – PhD program (Ghana Institute of Management and Business Administration, Ghana) (in English)
Research workshop (40h) – Executive MBA (Ghana Institute of Management and Business Administration, Ghana) (in English)

Thesis Supervision

Master’s in marketing: +/- 7 thesis per year since 2000 (Algeria, France, Morocco)
Executive MBA: 2 thesis per year since 2018 (France, Morocco)
DBA: 1 student (China)
PhD: 1 student in Kara, Togo (defense in 2026)


Invited Lecturer

École Supérieure Algérienne des Affaires, Algiers, Algeria (master’s in Marketing) (en Français)
Ecole Nationale de Commerce et de Gestion, Settat, Morocco (PhD program)
Université Cheikh Anta Diop, Dakar, Senegal (PhD program) (en Français)
Université de Lille, Lille, France (Master in Marketing) (en Français)
Ghana Institute of Management and Public Affairs, Accra, Ghana (EMBA and PhD program) (in English)
Queen Mary University, London (master’s in marketing) (in English)

Community Service - Academia
 
Ad Hoc Reviewer

Academy of Marketing Science (2016 - present)
Advances in Consumer Research (2011-present)
Africa Journal of Management (2020)
AFM-Afrique grant (2020)
AFM-Association Française du Marketing (2022 - present)
Association Sénégalaise des Sciences de Gestion (2022)
Atlas-AFMI Reward (Centrale des Cas et de Medias Pédagogiques, France) (2017)
Business Forum (2019) 
Consumer Culture Theory (2016 - present)
Decision Marketing (2023 - present)
Etienne Thil (2019 - present)
European Journal of Marketing (2020 - present) 
International Journal of Retail & Distribution Management (2018 - present) 
Journal of African Business (2014-2015)
Journal of Consumer Behavior (2023 - present)
Journal of International Consumer Studies (2026)
Journal of Macromarketing (2022-present) 
Journal of Retail and Consumer Services (2022 - present)
Journée de Recherche Marketing sur les Pays d’Afrique (2017 - present)
Revue Française de Gestion (2020 – present) 
Recherche et Applications en Marketing (2020 - present) 

Co-editor 
Markets, Globalization & Development Review (since 2024)
	4 editorials per year

Editorial Board
Décision Marketing (Since 2023)
Qualitative Market Research (since 2023)

Societies

Associations :
Co-Coordinator of the Groupe d’Intérêt Thématique “Distribution dans les pays emergent” de l’Association Française du Marketing (2022-2026)
Ambassador of the Association Française du Marketing (since 2021)
President of the International Society of Markets and Development (since 2026)
Vision Chair of the Marketplace Literacy Project (since 2026)

Conferences : 
Co-Chair of the Consumer Culture Theory Conference, Kyoto University, Japan, 2026

Co-Director of the Fifth Subsistence Marketplaces Bottom-Up Immersion Conference, Loyola Marymount University and TBS Education, Marrakech, Morocco, 2026

Co-Chair of the track « Critical consumer culture, business & geopolitics, » of the International Conference on Sustainable Business Practices in a VUCA World, UIR, Rabat, Morocco, 2026

Co-Chair of the Third Subsistence Marketplaces Bottom-Up Immersion Conference, Loyola Marymount University and TBS, Casablanca, Morocco, 2024

Co-Chair of the Eighth Subsistence Marketplaces Conference, Loyola Marymount University, Los Angeles, 2023

Chair of the Climate Change, Markets and Development session at the International Society of Markets and Development Conference (ICMD 2021 India): “Rethinking Marketing, Growth, and Development: Contesting and Contextualizing Knowledge,” Trichy, India, December, 2021

	Co-Chair of the Marketplace Exclusion track at the Second Subsistence Marketplaces Bottom-up Immersion Conference (Subsistence Marketplaces Initiative): “Sustainable Innovation Bottom-Up Enterprise”, Arusha Region, Tanzania, May 25-28, 2019

	Organizational Committee Member of the 12th conference of the International Society of Markets and Development (ICMD 2012 Casablanca): “Development in the Era of Markets”, Casablanca, Maroc, May 21-25, 2012 

Creation and management of a research cell in Casablanca (January 2021- July 2022)

Mission : to provide support to PhD candidates and young researchers in North and West Africa
Activities : Workshops on methodology (data collection and analysis) with the support of Association Française du Marketing ; Writing sessions 

Leader of a Shut Up & Write! chapter in Casablanca (since 2024) (https://www.shutupwrite.com/about)
Mission : to provide a space where writers can write together 
Activities : Writing sessions are held every Thursday morning from 10 :00 to 12 :00


Community Service - Civic Associations

Association Alanwar pour le Développement (association for development in high mountains, village Imzour, Haut Atlas, Morocco) : support in the building and maintenance of a library 

Centre Fiers et Forts (association for street children, Tamesloht, Morocco) : coach for scholar orientation

Sourire de Reda (association for suicide prevention among young adults, Morocco) : member, strategic support and coaching (until 2024)

Ad Hoc Support

Jury member for INJAZ, Junior Entrepreneur challenge, Casablanca, Morocco, 20 September, 2018.

Chair of the session “Mobilisation des Citoyens et des Acteurs Locaux pour l’Attractivité des Territoires,” for the Africa Place Marketing International Conference, Casablanca, Morocco, 18 January, 2018.

Organizational comity member of the conference of M. Bennouna, Judge at the International Court in The Hague: “Justice à l’international et Droit Humain”, Université Hassan II, Casablanca, Morocco, 23 May, 2017

Organizational comity member of Sourire de Reda Conference with Pr. B. Mishara, (Université de Québec) “Prévention et Intervention en Situation de Crise Psychologique”, Université Hassan II, Casablanca, Morocco, 12 Novembre, 2016

Membership of Academic Associations

Association for Consumer Research
Association Française du marketing
Consumer Culture Theory
Diana International Research Institute (DIRI), Babson College  
Groupe d’Intérêt Thématique de l’Association Française du Marketing : Distribution dans les Pays Émergents
International Society of Markets and Development
Réseau de Recherche Marketing pour les Pays d’Afrique

Languages

French (native language), English, Spanish, Dutch, Moroccan dialect (Arabic)	
